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ABSTRACT 

The development of digital technology and social media has transformed the consumption 

patterns of the younger generation, including santri who are now increasingly exposed to the 

digital ecosystem. This community empowerment program aims to improve digital consumer 

literacy, raise awareness of the Fear of Missing Out (FOMO) phenomenon, and enhance 

understanding of the risks of online loans among santri at PP Darul Arqom Muhammadiyah 

Jono Purworejo. Activities were conducted using an interactive educational approach based on 

the Stimulus-Organism-Response (S-O-R) framework, including interactive lectures, case 

simulations, group discussions, and digital campaigns. The results of the activities showed an 

increase in participants’ knowledge regarding the dangers of FOMO, their ability to identify 

illegal online lending practices, and their readiness to adopt responsible financial behaviors. This 

program contributes to shaping students who are digitally savvy and critical of consumerist pressures in 

the e-commerce era. 
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INTRODUCTION 

The digital era has brought significant transformations in consumer behavior, particularly 

among the younger generation. The younger generation’s dominance in the digital ecosystem 

is highly correlated with their exposure to e-commerce platforms and social media filled with 

promotions, influencers, and hidden advertisements (Briliana et al., 2026). This situation 

increases the risk of impulsive purchases, fraud, and exposure to online lending services without 

adequate understanding. Generation Z, as digital natives, is known for having a strong online 
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presence and being responsive to trends, making them highly vulnerable to impulsive purchases 

triggered by digital marketing strategies (Sari & Sanistasya, 2025). 

The phenomenon of Fear of Missing Out (FOMO) has emerged as one of the 

psychological impacts of intensive social media use. FOMO is defined as anxiety arising from 

the perception of missing out on valuable information, trends, or social experiences (Ndruru et 

al., 2026). Social media platforms such as TikTok, Instagram, and YouTube play a dominant 

role in shaping the self-image and consumption preferences of Generation Z, where impulsive 

purchasing behavior is driven by e-commerce promotions, FOMO, and peer pressure within 

digital communities (Dewantoro et al., 2025). 

Even more concerning is that the ease of accessing digital credit through online loans 

(pinjol) and PayLater features further exacerbates this situation. Research findings reveal that 

the use of online loans by Generation Z in Indonesia impacts various aspects of life, including 

financial, social, and psychological domains (Poernama et al., 2025). Factors driving 

irresponsible borrowing behavior include easy digital access, low financial literacy, and a 

consumerist lifestyle. Generation Z tends to use online loans for non-productive needs without 

considering their repayment capacity, leading to personal financial crises and impacting mental 

health and social relationships. 

In the context of Islamic boarding schools, students as part of the younger generation are 

not immune to the influence of this digital transformation. Technological advancements and 

internet penetration into the pesantren environment have increased students’ exposure to social 

media content and e-commerce platforms. This necessitates educational interventions that equip 

students with adequate digital and financial literacy skills. The community service program at 

PP Darul Arqom Muhammadiyah Jono Purworejo serves as a response to this need. 

Partner’s Challenges 

PP Darul Arqom Muhammadiyah Jono Purworejo faces challenges in guiding students 

through a digital era rife with the temptations of consumerism. Some of the identified issues 

include: 

1. Low digital consumption literacy. Many students do not yet understand how to identify 

hidden advertisements, persuasive marketing tactics, and scarcity-based promotional 

https://docs.google.com/document/d/1fHtsa5hoqKGohogyWd9Z5dNXO2L4kLjz/edit#bookmark%3Did.9mbs29qc6xx3
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strategies on e-commerce platforms. 

2. Vulnerability to FOMO. Exposure to viral content on social media triggers social anxiety 

that drives impulsive purchases to maintain personal relevance in the digital environment 

(Putri & Apriadi, 2025). 

3. Lack of understanding of online lending risks. Students do not yet fully understand the 

dangers of illegal online lending, including high interest rates, unethical collection 

practices, and personal data theft. 

4. Limited financial management skills. The development of digital technology and social 

media has altered Generation Z’s consumption behavior through self-reward lifestyles, 

shopaholic tendencies, and FOMO, which may increase consumptive spending patterns 

and reduce the quality of financial management (Lestari et al., 2026). 

This community service program aims to: 1. Improve digital consumption literacy among 

students at the Darul Arqom Muhammadiyah Islamic Boarding School in Jono, Purworejo 2. 

Foster critical awareness of the FOMO phenomenon and its impact on financial behavior 3. 

Provide an understanding of the risks of online lending and how to identify illegal practices 4. 

Develop wise financial management skills in line with Islamic values 5. Foster digital students 

who are smart, critical, and responsible in interacting with the digital ecosystem. 

 

IMPLEMENTATION METHODE 

This community service program adopts the Stimulus-Organism-Response (S-O-R) 

framework, which has proven effective in consumer behavior education interventions. Within 

this framework, the stimulus, in the form of exposure to critical materials is expected to alter 

students’ cognition, emotions, and attitudes (the organism), thereby generating a response in the 

form of more reflective purchasing decisions (Briliana et al., 2026). This approach was chosen 

because it aligns with the characteristics of the younger generation, who require interactive and 

contextual learning methods. Additionally, this program integrates the Participatory Action 

Research (PAR) approach, which involves needs assessments, interactive training sessions, real-

life case simulations, group discussions, and digital awareness campaigns (Saragih & Ganiem, 

2025). This participatory approach aims to strengthen community resilience through 

participatory, community-based education. The activity is held at PP Darul Arqom 

https://docs.google.com/document/d/1fHtsa5hoqKGohogyWd9Z5dNXO2L4kLjz/edit#bookmark%3Did.fbng3ycyrt6n
https://docs.google.com/document/d/1fHtsa5hoqKGohogyWd9Z5dNXO2L4kLjz/edit#bookmark%3Did.eqvahtqpued
https://docs.google.com/document/d/1fHtsa5hoqKGohogyWd9Z5dNXO2L4kLjz/edit#bookmark%3Did.ok1297rp4ubt
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Muhammadiyah Jono Purworejo, Central Java. The target participants are students aged 15-18 

who are active social media users and exposed to the e-commerce ecosystem. 

Implementation Stages 

1. Preparation Phase 

a. Coordination with the boarding school administration 

b. Needs assessment through an initial survey 

c. Development of educational materials relevant to the students’ daily lives 

d. Development of evaluation instruments (pre-test and post-test) 

2. Implementation Phase 

The educational program consists of four interconnected sessions. Session 1 covers 

digital storefront mechanisms and marketing tactics, utilizing behavioral economics concepts 

such as anchoring effect, social proof, loss aversion, and instant gratification to analyze how 

social media influences adolescent purchasing decisions (Su, 2025). Session 2 focuses on 

FOMO as the dominant psychological factor driving impulsive buying behavior through social 

media exposure and digital marketing strategies that emphasize urgency and scarcity (Ndruru et 

al., 2026). Session 3 addresses online loan literacy, highlighting the urgent need to improve 

digital and financial literacy to combat the misuse of illegal online loans (Saragih & Ganiem, 

2025). Session 4 integrates Islamic financial principles, emphasizing that Self-Control 

positively affects financial management and negatively affects impulsive buying, making it a 

crucial stabilizing factor in the intervention model (Ningsih & Anita, 2025). 
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Figure 1. Four-Session Education Material Components 

 

RESULT AND DISCUSSION 

The community service activity was participated in by students of the Darul Arqom 

Muhammadiyah Islamic Boarding School in Jono, Purworejo, who are characterized as active 

social media users and are exposed to e-commerce platforms. This profile aligns with findings 

that students’ consumerist behavior in the digital era is a form of adaptation to the influence of 

technology and digital culture yet can be managed through the enhancement of financial literacy 

(Nurjanah et al., 2025). 

Knowledge Assessment Results 

1. Understanding of Digital Storefronts and Marketing Tactics 

Before the intervention, most participants did not understand how social media 

algorithms and digital marketing tactics work. After the education, there was a significant  

https://docs.google.com/document/d/1fHtsa5hoqKGohogyWd9Z5dNXO2L4kLjz/edit#bookmark%3Did.eo15sgwfyizq
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improvement in participants’ ability to identify: 

a. Hidden ads within influencer content - Flash sale strategies and artificial scarcity. 

b. Nudging and anchoring techniques in pricing. 

These results align with findings that behavioral economic concepts such as the 

anchoring effect, social proof, loss aversion, and instant gratification are used to analyze 

how social media influences adolescents’ cognitive development in making purchasing 

decisions (Su, 2025). 

2. Awareness of FOMO 

The program successfully increased participants’ awareness of FOMO as a key 

psychological mechanism driving consumption in the digital age, which often overrides 

traditional economic rationality (Alfian et al., 2025). Participants were able to: 

a. Recognize symptoms of FOMO in themselvesUnderstand the relationship between 

FOMO and impulsive buying 

b. Develop personal strategies to manage FOMO. 

A key finding from the evaluation is that FOMO has a positive and significant effect 

on impulsive buying, while self-control has a positive effect on financial management 

and a negative effect on impulsive buying, making it a crucial stabilizing factor (Ningsih 

& Anita, 2025). This underscores the importance of education that is not only informative 

but also builds self-control skills. 

3. Online Loan Literacy 

Participants demonstrated improved understanding of: 

a. Characteristics of illegal online loans 

b. Risks of personal data misuse 

c. Healthier and Sharia-compliant financial alternatives 

Evaluation results indicate increased vigilance toward influencers and a rejection of 

online loans as a consumption solution (Briliana et al., 2026). Materials covering online 

https://docs.google.com/document/d/1fHtsa5hoqKGohogyWd9Z5dNXO2L4kLjz/edit#bookmark%3Did.otnum7hy66gl
https://docs.google.com/document/d/1fHtsa5hoqKGohogyWd9Z5dNXO2L4kLjz/edit#bookmark%3Did.3lgpazk7nugf
https://docs.google.com/document/d/1fHtsa5hoqKGohogyWd9Z5dNXO2L4kLjz/edit#bookmark%3Did.qio2cvm5qz7i
https://docs.google.com/document/d/1fHtsa5hoqKGohogyWd9Z5dNXO2L4kLjz/edit#bookmark%3Did.qio2cvm5qz7i
https://docs.google.com/document/d/1fHtsa5hoqKGohogyWd9Z5dNXO2L4kLjz/edit#bookmark%3Did.qio2cvm5qz7i
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transaction security, identification of advertisements/influencers, fraud risks, and the 

dangers of illegal online loans proved effective in raising participants’ awareness. 

Table 1. Pre-Test And Post-Test Comparison Results 

 

Evaluation 

Metric 

Pre- 

Intervention 

Post- 

Intervention 

Key Insight 

Knowledge 

Level 

Baseline/Low Increased Educational intervention effectively 

improves digital financial knowledge 

Impulsive 

Buying 

Tendency 

High Moderate 

Decrease 

Intervention reduces spontaneous 

purchase tendencies 

Caution Toward 

Influencers 

Low Increased Participants become more critical of 

influencer marketing 

Rejection of 

Online Loans 

Low Increased Rejection of online loans as 

consumption solution increases 

Financial 

Literacy 

Awareness 

Limited Improved Disciplined financial behavior 

negatively correlates with impulsive 

spending 

Self-Control 

Capability 

Weak Strengthened Self-control positively affects 

financial management and negatively 

affects impulsive buying 

 

RESULT AND DISCUSSION 

1. Relevance of the Program to the Needs of Digital Santri 

This program addresses the urgent need for financial education and digital literacy among 

Indonesia’s youth. The shift in consumption behavior from conventional, functionally based 

patterns toward more emotional, symbolic, and digitally driven behavior requires a 

comprehensive educational approach (Dewantoro et al., 2025). Unfortunately, this trend has not 

been matched by adequate financial literacy. 
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2. An Islamic Values-Based Educational Approach 

The uniqueness of this program lies in the integration of Islamic values into financial 

literacy education. In the context of Islamic boarding schools (pesantren), this approach is highly 

relevant because students can link financial management principles to Islamic teachings on 

contentment (qana’ah), avoiding wastefulness (israf), and conducting transactions in a halal 

3. Program Sustainability 

To ensure the sustainability of the impact, this program recommends: 1. Periodic 

reinforcement through collaboration between Islamic boarding schools, parents, and digital 

ecosystem policies (Briliana et al., 2026) 2. The formation of a community of financially literate 

students to serve as peer educators 3. The integration of digital financial literacy materials into 

the pesantren curriculum 4. The use of pesantren social media for financial awareness 

campaigns. Universities and educational institutions need to play an active role in instilling 

digital financial literacy to foster smart, critical, and sustainable consumer behavior (Nurjanah 

et al., 2025). 

 

CONCLUSION 

The community service program “Digital Storefront Trap” at PP Darul Arqom 

Muhammadiyah Jono Purworejo successfully improved digital consumption literacy, awareness 

of FOMO, and understanding of online loan risks among students. This initiative is effective as 

an initial step for Generation Z/Alpha but requires repeated reinforcement (Briliana et al., 2026). 

The main findings of this program include: (1) FOMO is the dominant psychological driver of 

impulsive consumption behavior that needs to be managed through strengthening self-control 

(2). A combination of digital financial literacy, awareness of marketing tactics, and an 

understanding of online lending risks effectively builds students’ financial resilience (3). An 

interactive, values-based Islamic educational approach is relevant and effective for the pesantren 

context (4). Program sustainability requires multi-stakeholder collaboration among pesantren, 

families, and digital ecosystem stakeholders. 

 

https://docs.google.com/document/d/1fHtsa5hoqKGohogyWd9Z5dNXO2L4kLjz/edit#bookmark%3Did.ok1297rp4ubt
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RECOMMENDATIONS 

For Islamic Boarding Schools: Integrate digital financial literacy into ongoing student 

development programs and establish a community of peer financial literacy educators. For 

Students: Increase self-awareness of FOMO symptoms, develop self-control skills, and apply 

Islamic financial principles in digital consumption activities. For Academics: Conduct further 

research on the effectiveness of digital financial literacy interventions in the pesantren 

environment with a larger sample size and a longer evaluation period. For Policy Makers: 

Develop stricter regulations regarding digital marketing practices targeting young people and 

illegal online lending and support digital financial literacy education programs in various 

educational institutions. 

 

ACKNOWLEDGMENTS 

The authors gratefully acknowledge Universitas AMIKOM YOGYAKARTA for 

providing essential institutional support and resources that contributed to the successful 

completion of this research. We extend our sincere appreciation for the university's commitment 

to fostering research excellence and innovation in understanding consumer behavior dynamics 

among Generation Z in the digital era. The community service team would like to express its 

gratitude to: 

1. The leadership of PP Darul Arqom Muhammadiyah Jono Purworejo for their support and 

cooperation in implementing the program 

2. The ustadz and ustadzah who facilitated the activities 

3. All participating students who enthusiastically took part in the program 

4. All parties who supported the implementation of this community service activity 

This collaborative effort between Universitas AMIKOM YOGYAKARTA and PP Darul 

Arqom Muhammadiyah Jono Purworejo demonstrates the importance of partnerships between 

academic institutions and Islamic boarding schools (pesantren) in addressing the challenges of 

digital financial literacy among young generations. The dedication and enthusiasm shown by all 



Sukmaningrum et al., Digital Consumer Literacy, Fomo, And the Risks of Online Loans for Students at Pp Darul 

Arqom Purworejo 

 

10 

 

stakeholders have been essential in making this community service program a meaningful 

contribution to youth education and development. 

 

BIBLIOGRAPHY 

Alfian, I., Agustina, S., Muda, I., & Soemitra, A. (2025). Analysis Of The Impact Of Social 

Media, Fear Of Missing Out (FOMO), And Income On The Consumer Behavior Of 

Millennials In Medan City. Syarikat: Jurnal Rumpun Ekonomi Syariah, 8(1), 79-93. 

https://doi.org/10.25299/syarikat.2025.vol8(1).22353 

Briliana, V., Ruswidiono, W., & Rahayuningsih, D. A. (2026). Shop Smart, Stay Safe: 

Marketplace Safety Education for Students at SMP Negeri 8 Jakarta. International 

Journal Of Community Service, 6(2), 222-228. 

https://doi.org/10.51601/ijcs.v6i2.971 

Dewantoro, R., Sariani, S., & Suriono, H. (2025). Transformation of Generation Z's 

consumption behavior in the digital ecosystem: A theoretical review of social media-

based marketing strategies. Priviet Social Sciences Journal, 5(5), 102-110. 

https://doi.org/10.55942/pssj.v5i5.619 

Hidayah, N., Daulay, A. N., & Kusmilawaty, K. (2025). FOMO and digital loans drive 

impulsive purchases among Gen Z. Academia Open, 10(2), 10-21070. 

https://doi.org/10.21070/acopen.10.2025.11250 

Huong, N. T. T., Ha, L. T., Thuy, T. P., & Bình, N. T. (2026). a study on the impact of the 

fomo effect on gen z’s online shopping decisions in Hanoi, Vietnam. Veredas 

do Direito, 23(8), e236592-e236592. https://doi.org/10.18623/rvd.v23.6592 

Lestari, W. I., Rahmani, N. A. B., & Indra, A. P. (2026). Analisis Pengaruh Self-reward 

Lifestyle, Perilaku Shopaholic, dan Fear Of Missing Out (FOMO) terhadap Pola 

Belanja Konsumtif dan Pengelolaan Keuangan Generasi Z. Jurnal Riset Akuntansi, 

4(2), 169- 

187. https://doi.org/10.54066/jura-itb.v4i2.3852 

https://doi.org/10.25299/syarikat.2025.vol8(1).22353
https://doi.org/10.51601/ijcs.v6i2.971
https://doi.org/10.55942/pssj.v5i5.619
https://doi.org/10.21070/acopen.10.2025.11250
https://doi.org/10.18623/rvd.v23.6592
https://doi.org/10.54066/jura-itb.v4i2.3852


Dinda et al., Digital Consumer Literacy, Fomo, And the Risks of Online Loans for Students at Pp Darul Arqom 

Purworejo 

 

11 

 

Ndruru, B. G., Bulolo, A. P., Halawa, A. H., Ndruru, Y. G., & Dachi, H. (2026). The Impact 

of the Fear of Missing Out (FOMO) Phenomenon on Impulsive Purchasing 

Decisions in Generation Z. HARAMAIN: Jurnal Manajemen Bisnis, 6(01), 21-30. 

https://doi.org/10.66931/jmb-324 

Ningsih, M., & Anita, N. (2025). The influence of FOMO and self-control on personal 

financial management with impulsive buying behavior as a mediating variable 

among ShopeePayLater user students. Malaysian Journal of Islamic Finance and 

Management, 5(4), 666. https://doi.org/10.31538/mjifm.v5i4.666 

Nurjanah, J., Andriliyani, F., Furqon, A., Ramda, R., & Saefudin, A. (2025). Dynamics of 

consumer behavior among PIPS UIN Jakarta students in the digital age. Journal of 

Education Research, 58432. https://doi.org/10.58432/9fgwt698 

Poernama, S. A., Achdiani, Y., & Abdullah, M. N. A. (2025). Pinjaman Online, 

Konsumerisme, Dan Krisis Finansial Generasi Z. SENTRI: Jurnal Riset Ilmiah, 4(8), 

977-985. https://doi.org/10.55681/sentri.v4i8.4266 

Putri, A. A., & Apriadi, D. (2025). Pengaruh Konten Viral Terhadap Fomo Generasi Z 

Dalam Konsumsi Fashion Di Tiktok. Jurnal Publikasi Ekonomi Dan Akuntansi. 

https://doi.org/10.51903/jupea.v5i1.4566 . 

Saragih, N., & Ganiem, L. M. (2025). The Permai Community in Penang, Malaysia Through 

Digital Literacy to Prevent Illegal Online Loans: Pengabdian. Jurnal Pengabdian 

Masyarakat dan Riset Pendidikan, 4(1), 2741-

2746. 

https://doi.org/10.31004/jerkin.v4i1.2052 

Sari, F., & Sanistasya, P. A. (2025). Pengaruh Flash Sale, FOMO dan Digital Financial 

Literacy Terhadap Impulsive Buying. Ekonomi Keuangan Investasi Dan Syariah 

(EKUITAS). https://doi.org/10.47065/ekuitas.v6i4.7363 

Su, J. (2025). How social media influences teen consumer behavior. Journal of Behavioral 

Economics, 2753-7064. https://doi.org/10.54254/2753-7064/2025.ht29968 

 

https://doi.org/10.66931/jmb-324
https://doi.org/10.31538/mjifm.v5i4.666
https://doi.org/10.58432/9fgwt698
https://doi.org/10.55681/sentri.v4i8.4266
https://doi.org/10.51903/jupea.v5i1.4566
https://doi.org/10.31004/jerkin.v4i1.2052
https://doi.org/10.47065/ekuitas.v6i4.7363
https://doi.org/10.54254/2753-7064/2025.ht29968

	ABSTRACT
	INTRODUCTION
	Partner’s Challenges

	IMPLEMENTATION METHODE
	Implementation Stages
	Knowledge Assessment Results
	2. An Islamic Values-Based Educational Approach
	3. Program Sustainability

	BIBLIOGRAPHY

